BELLARMINE UNIVERSITY
in veritatis amore

w. fielding rubel school of business

Master of Business Administration
The MBA Program of the W. Fielding Rubel School of Business provides students with close personal contact
with faculty in a liberal arts learning environment. The program is characterized by a wide range of teaching
and cohort classroom experiences, provides students with the theoretical and practical experiences they will
need for success in the managerial stages of their professional careers. A student’s experiences are enriched
by the diverse perspectives of the peers in their cohort, as well as by the wealth of resources in the Louisville
professional and business communities.
procedure for admission

All applicants must submit the following:
1. A completed graduate application at: www.bellarmine.edu/gradapp.
2. A non-refundable application fee of $40 is required from all applicants (except BU alums).
3. Official report of GMAT/GRE scores mailed directly to Bellarmine. (EMBA applicants are excluded).
4. Two letters of recommendation. In general, recommendations from persons who are able to evaluate
either academic or professional potential are the most valuable.
5. Current resumé.
6. A type written response to the two essay questions listed on the application.
7. Final official transcript(s) from each college or university attended should be mailed to the Office of
Graduate Admission and not be marked “Issued to Student.” If any transcript(s) or undergraduate degree(s)
is from an international institution, you must provide an official copy to be evaluated by the Bellarmine
International Programs Office. Official evaluations from World Education Services (WES) or Educational
Credential Evaluators (ECE) will be accepted. The Office of Graduate Admission reserves the right to
request a certified copy of the original transcript.
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International Applicants
Please complete the items above under
Procedure for Admission and submit the
following:
Language Proficiency. All students are expected to have appropriate English-language proficiency to be admitted to the
university. The language proficiency is required to ensure students are adequately prepared and well positioned to succeed.
Financial Affidavit. All applicants must provide a financial
affidavit certifying the ability to fund the cost of attending
Bellarmine University for one academic year. Figures must
be expressed in United States currency.
Learning Goals
1. MBA graduates will demonstrate knowledge of core business functions.
2. Each MBA student will demonstrate the ability to work
effectively in teams.
3. Each student must demonstrate the ability, through clarity,
content and composition to convey information to others
in written communication.
4. Each student must demonstrate the ability to recognize and
analyze ethical problems and select and defend resolutions
for practical solutions that occur in business.
5. Students shall be able to express themselves clearly and
professionally in oral presentation.
Tuition and fees*
All programs are a total of 48 credit hours. Electives are offered in the School of Business in the spring, summer and fall.
Weeknight MBA
• $33,750/$2,250 per course
• $1,100 case fees
• Additional charge for international trip - $2,000
• Attend one or two nights per week – Fall semester meets
on Monday and Wednesday night and Spring semester
meets on Tuesday and Thursday.
• Average completion time is 2.5-3 years

Tuition and fees Continued
Weekend MBA (Fall Start Date)
• Fall Admittance $33,750/$2,250 per course
• $1,100 case fees
• Additional charge for international trip - $2,000
• Can be completed in 16-22 months
• Weekend MBA classes are every other weekend on Friday
night from 6:30 p.m.-10 p.m. and Saturdays from 8:30
a.m.-4:30 p.m.
• Sample Schedule:
Fall - MBA 701, 702, 703 (9 credits)
Spring - MBA 704, 705, 706 (9 credits)
Summer - MBA 707, 720/721 (9 credits)
Fall - MBA 708, 709, 710, 711 (12 credits)
Prior Summer or Spring - 3 Electives (9 credits)
Weekend MBA (Spring Start Date)
• Spring Admittance $33,750/$2,250 per course
• $1,100 case fees
• Additional charge for international trip - $2,000
• Can be completed in 16-22 months
• Weekend MBA classes are every other weekend on Friday
night from 6:30 p.m.-10 p.m. and Saturdays from 8:30
a.m.-4:30 p.m.
• Sample Schedule:
Spring - Electives (3 credits)
Summer - Electives (6 credits)
Fall - MBA 701, 702, 703 (9 credits)
Spring - MBA 704, 705, 706 (9 credits)
Summer- MBA 707, 720/721 (9 credits)
Fall - MBA 708, 709, 710, 711 (12 credits)
Executive MBA
• $42,240/$880 per credit hour
• Requirement: Individuals with 5 or more years of significant work experience
• Cost includes tuition, fees, books, meals and
international trip.
• Can be completed in 16 months
• Executive MBA classes take place every other weekend
on Friday nights from 5:30-7 p.m. and 7 p.m.-10 p.m.
and Saturdays from 8:30 a.m.-4:30 p.m.
• Sample Schedule:
Spring - MBA 701, 703, 704, 712 (10 credits)
Summer - MBA 705, 706, 713 & 720/721 (13 credits)
Fall - MBA 707, 708, 709, 710 & 714 (13 credits)
Spring - MBA 711, 3 Electives (12 credits)

THE CURRICULUM

Course descriptions

The MBA curriculum is divided into three sections: the integrated core, international management and three electives.
The curriculum focuses on providing a strategic perspective
for general managers. Specific requirements include:

MBA 701 Economic Analysis Techniques (3)

This course exposes the leader to the domestic and global
economic environments facing organizations.
MBA 702 Business Skills for Global Managers (3)

Foundations of Strategy
MBA 701

Economic Analysis Techniques

MBA 702

Business Skills for the Global Manager*

MBA 703

Accounting Analysis Techniques

MBA 704

Organizational Behavior and Leadership

Developing Strategy
MBA 705

Financial Management for Strategy

MBA 706

Marketing for Strategy

MBA 707

Legal and Regulatory Environment for Strategy

Implementing Strategy
MBA 708

Entrepreneurial Strategy

MBA 709

Strategic Human Resource Management

MBA 710

Quantitative Management and Strategy

MBA 711

Strategic Management

International Management and Electives
MBA 720

International Management or

MBA 721

Issues in Global Management

Electives – students are required to take three MBA elective courses. The purpose of the three electives is to allow
adequate material for reasonable breadth in the MBA program.
*EMBA students replace MBA 702 with
MBA 712

Business Communications (1)

MBA 713

Business Creativity (1), and

MBA 714

Cross-Cultural Management (1)

This course develops many of the required skills of management
– negotiations, research, business etiquette and international
protocol, listening, and oral communications – as students
analyze and present case studies, projects, and business scenarios, both as individuals and in teams.
MBA 703 Accounting Analysis Techniques (3)

This course introduces the leader to basic financial reporting
and analysis techniques through understanding, interpreting
and analyzing financial information, and the development of
strategic managerial decision-making tools.
MBA 704 Organizational Behavior and Leadership (3)

This course focuses on the differences between management
and leadership and the environment in which leaders make
decisions. Particular emphasis is given to human behavior in
organizations, including how the individual and the group
influence the policies, goals, objectives, and priorities of the
organization. Students enhance basic written/oral communication and basic computer usage skills through case analysis/
projects both as individuals and groups.
MBA 705 Financial Management for Strategy (3)

This course integrates the accounting and economic foundations of management as students study financial issues facing
the leader – including the acquisition and cost of capital, the
time value of money, capital budgeting, valuation, and acquisitions. (Prerequisites: MBA 701, 702)
MBA 706 Marketing for Strategy (3)

This course integrates the accounting and economic foundations of management as students study the process for creating,
delivering and selling goods and services – including marketing
theory, channels of distribution, pricing and product development, promotion and place. (Prerequisites: MBA 701, 702)
MBA 707 Legal & Regulatory Environ. for Strategy (3)

This course expands on the basic managerial issues of finance
and marketing as well as organizational legal, regulatory, social
and environmental issues. Issues discussed and analyzed include
law as it affects raising capital, marketing practices, contracts
and employment issues, and environmental practices.

MBA 708 Entrepreneurial Strategy (3)

MBA 713 Business Creativity (1)

This course focuses on the development of strategy from an
entrepreneurial and new ventures perspective. Through analysis
of case situations and development of a new business idea, students will focus on the decision making process, development
of strategies, goals, planning and evaluation. The strategic
planning framework will integrate the business disciplines,
including legal, social, and economic issues covered in the
legal environment class. (Prerequisite: MBA 705, MBA 706;
Co-requisite MBA 707)

This course focuses on developing and refining critical skills
for global managers. Sessions occur over a private dinner with
faculty and/or invited speakers. This one-credit hour course is
part of a three course sequence. MBA 713 explores creativity.

MBA 709 Strategic Human Resource Management (3)

This course examines the role of Human Resource Management
and its influence on outcomes such as performance, satisfaction,
retention and attendance. External influences, ethical dilemmas
and outcomes are examined from a strategic functional perspective.
A variety of Human Resource Management activities including
personnel planning, recruitment and staffing, compensation,
training and development as well as labor relations will be examined from different stakeholder perspectives.
MBA 710 Quantitative Management and Strategy (3)

This course expands the role of the leader by examining and
utilizing quantitative techniques and computer applications to
analyze firm operations.

MBA 714 Cross-Cultural Management (1)

This course focuses on developing and refining critical skills
for global managers. Sessions occur over a private dinner with
faculty and/or invited speakers. This one-credit hour course
is part of a three course sequence. MBA 714 addresses crosscultural management concerns.
MBA 720 International Management (6)

This course exposes students to the influences of political,
social, legal and regulatory issues of managing in a global
environment through on-site experience in a foreign country.
MBA 721 Issues in Global Management (6)

This course exposes students to the influences of political,
social, legal and regulatory issues of managing in a global environment. It is designed for students whose professional or
personal commitments make international travel problematic.
MBA 721 substitutes for MBA 720 and brings to the classroom
case studies, problems and a simulation game highlighting
international themes, locations and cultures.

MBA 711 Strategic Management (3)

This capstone course completes the core of the MBA program
as students examine strategic integration and implementation
issues within a firm through the use of case studies which integrate the material covered in MBA 701 through 710.
MBA 712 Business Communications (1)

This course focuses on developing and refining critical skills
for global managers. Sessions occur over a private dinner with
faculty and/or invited speakers. This one-credit hour course is
part of a three course sequence. MBA 712 focuses on effective
communications.

Electives

Students are required to take three MBA elective courses. The
purpose of the three electives is to allow adequate material for
reasonable breadth in the MBA program. Elective courses are
only offered during the Spring and Summer semesters, and
do not follow the typical program schedule. Elective course
offerings will vary by semester dependent upon faculty availability. Individuals with previous graduate coursework may be
eligible to transfer credits to meet the elective requirement.
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